
 
 

Hollywood and the Heartland Unite for ONE � The 
Campaign to Make Poverty History:  World Premiere of 
�The ONE Spot� to air on ABC and MTV Networks on 

April 10 
 
 
HOLLYWOOD - April 6, 2005 - ONE announced today that it has enlisted ABC and 
MTV Networks in the fight against global AIDS and extreme poverty. The networks will 
support ONE's efforts by donating air time for the world premiere of a new public service 
announcement starring some of the biggest names in music, movies, politics, and 
religion.  
 
�The ONE.ORG Spot,� a 60-second video in support of ONE � The Campaign to Make 
Poverty History, will have its broadcast and cable premiere at 8:59 PM (EST) on Sunday, 
April 10, on all MTV Networks and MTV Radio affiliates across the world as well as 
during ABC's "Extreme Makeover: Home Edition."  
 
On this collaboration, Bono, lead singer of U2 and DATA co-founder explains, �When 
you have a broadcaster like ABC put these issues on primetime TV, that's a real sign 
things are on the move, treating AIDS and extreme poverty as the emergency it is.  
 
�When you have a MTV Networks roadblocking the ONE.ORG spot, showing it at the 
same time on all their networks as Pat Robertson showing it on the 700 Club, that's a 
great sign that people are coming together behind this emergency.   
 
When you have Republicans and Democrats, the Bill and Melinda Gates Foundation and 
Sun Microsystems getting behind this campaign -- it's not the usual suspects. We know 
we have an opportunity to beat AIDS and end stupid poverty in our lifetimes, this is up to 
us. � 
 
On ABC, the spot will air during an episode of ABC�s hit series �Extreme Makeover: 
Home Edition� featuring the family of Patricia Broadbent, a courageous mother who has 
helped three of her adopted children and many others face AIDS with hope, teaching 
them that life is here for the living.  The spot will air again the following Monday in 
�Extreme Makeover: Home Edition: How�d They Do That?,� allowing millions of 
Americans to see the ONE.ORG spot on ABC.  ONE and this campaign initially came to 
the attention of ABC via Frank Pierson and the Academy of Motion Picture Arts and 
Sciences, for which he serves as president.  



MTV Networks has scheduled its first-ever PSA "roadblock" of The ONE.ORG Spot on 
all of its cable networks worldwide, including MTV Europe, MTV Latin America, MTV 
Asia, and MTV Base (the network's new channel in Africa). The spots will be seen more 
than 700 times in the next month on MTV Networks in the U.S., in regular rotation for a 
full month beyond their April 10 premiere. The "roadblock" will also extend to BET, as 
well as MTV's domestic online and radio identities, delivering over 4 million online 
impressions and distributing to over 300 terrestrial FM radio stations as well as MTV 
Network channels on XM Satellite Radio.  In addition, several MTV Network channels, 
including MTV, VH1, and CMT, will partner with ONE on upcoming initiatives.   

�The One campaign could not be a better partner for MTV Networks, as AIDS awareness 
and education has been a priority of our company for many years," said Judy McGrath, 
MTV Networks Chairman and CEO."I am inspired by the creativity of "The One.ORG 
Spot" and its message, and we are so proud to contribute the platform of our 100 channels 
worldwide to this incredible effort."   

ONE is a new effort by Americans to fight the emergency of global AIDS and extreme 
poverty.  The video invites viewers to visit WWW.ONE.ORG to learn more about the 
crisis and what they can do to make a difference in the fight against global AIDS and 
poverty.  Founded by America's largest humanitarian aid agencies, ONE is not a 
fundraising effort.  It means to recruit an initial ONE million Americans to call for more 
efforts to fight the emergency of AIDS and extreme poverty.  
 
The ONE video features an all-star cast including religious leaders Pat Robertson and the 
Most Rev. Frank Griswold, presiding bishop of the Episcopal Church, USA, as well as 
Tom Hanks, Jamie Foxx, Cameron Diaz, Al Pacino, Penelope Cruz, Benicio del Toro, 
Alfre Woodard, Rita Wilson and George Clooney.  
 
"ONE is not a celebrity cause.  It's something that people from all backgrounds and 
political leanings can agree on," said Brad Pitt, who recently visited Ethiopia and South 
Africa with ONE: The Campaign to Make Poverty History. "There are no sides to take; 
there's no argument here.  There's a wildfire out there and we have the ability to put it 
out.  What are we going to do?"  
 
ONE: The Campaign to Make Poverty History and parallel campaigns, including "Make 
Poverty History" in Canada and the United Kingdom, "Weltweite Aktion gegen Armut" 
in Germany, and "Zero Poverty" in Spain, are seeking a breakthrough this year.   
 
"The networks are giving a tremendous gift -- letting Americans find out what's going on 
in Africa and the developing world,� said Oscar nominee Djimon Hounsou. �I think this 
naturally raises a question -- what will Americans do about it? Is there a way for 
Americans to help Africans help themselves? The answer is ONE. As in each ONE of us 
can help, and when we speak as ONE we move mountains."  
 
�God calls us to lift up the poorest people of the world.  We've come together with one 
voice through The ONE Campaign to do just that," said Pat Robertson.  
 



The ONE.ORG Spot was produced by Jon Kamen and Greg Schultz and directed by 
Marcus Tomlinson of @radical.media.  The script was by award-winning copywriter Joe 
O'Neill, with help from Bono and film producer Rita Wilson, who wrote the campaign's 
tagline: "We're not asking for your money.  We're asking for your voice." The project 
was brought together by DATA, the group founded by Bono.  
 
The ONE.ORG Spot is the second in a series of videos to be released by ONE. "ONE in 
the Spirit," a video including endorsements from Michael W. Smith and other Christian 
recording artists was released in late February.  
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The One Campaign is composed of eleven well-known and respected non-profit 
and humanitarian organizations including Bread for the World, Care, Data, 
PlanUS/Childreach, International Medical Corps, International Rescue 
Committee, Mercy Corps, Oxfam America, Save the Children, World Concern and 
World Vision. For more information, please visit ONE.ORG 
 
MTV Networks, a unit of Viacom International Inc. (NYSE: VIA, VIA.B), is one of the 
world's leading creators of programming and content across all media platforms.  MTV 
Networks, with 100 channels worldwide, owns and operates the following television 
programming services -- MTV: MUSIC TELEVISION, MTV2, VH1, mtvU, 
NICKELODEON, NICK at NITE, COMEDY CENTRAL, TV LAND, SPIKE TV, CMT, 
NOGGIN, LOGO, MTVN INTERNATIONAL and THE DIGITAL SUITE FROM MTV 
NETWORKS, a package of 13 digital services, all of these networks are trademarks of 
MTV Networks.  MTV Networks connects with its audiences through its robust 
consumer products businesses and its more than 80 interactive properties worldwide, 
including online, broadband, wireless and interactive television services and also has 
licensing agreements, joint ventures, and syndication deals whereby all of its 
programming services can be seen worldwide.  
 


